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COMPANY PROFILE

WELCOME TO
THE GARDEN OF PERSIA.

The Garden of Persia has always been
a magical place, and it truely exists.

In fact, it was already mentioned in the Old Testament
where it was defined as “Heaven on Earth”

The special diversified climates, the generosity of nature, the
presence of clean water and the abundance of sunshine give
life to fruit and vegetables with an intense and distinctive
flavor. Real excellence, unmistakable authenticity.

THE GARDEN OF
RAHMANI GROUP.

In every garden there is a gardener,
and here, it is the Rahmani family.

Nobody respects this land more than those deeply rooted in
it. That is why, as passionate gardeners, the family dedicates
their best efforts to cultivation, growth, and harvesting.

But that's not all: the Rahmani family wanted to obtain

the best out of the best. Therefore, they began producing
healthy food starting with dried raisins and pistachios.
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WE ARE
RAHMANI GROUP.

We are a family company with over 145 years of
experience in the food industry.

Coming from one of the pioneer agricultural families,

we are determined to combine healthy ingredients,
traditional flavors, innovation and technology to create a
deep connection between food, people and cultures.

WE WERE,
WE STILL ARE.

A passion for farming, a love for sharing, an
obsession for quality.

From day one, we have been cultivating the fruit of our land to
bring people together with delicious food, rooted in the culture
of ancient Persia and perfected with modern food science.



1877

The Rahmani Family
began its raisins
farming activities.

195]

Hossein Rahmani
established the first
workshop of the family.

1960

The 2nd generation,
under Mohsen Rahmani,
started exporting
to the Soviet Union.

¢
1998

Mohsen Rahmani
expanded the export
of dried fruit to more

than 90 countries

across the world.

¢
2004

The 3rd generation
of Rahmani family
created several new
production plants.

¢
2018

Strategic Corporate
Realignment: An intensive
expansion plan of B2C
brands combined with the
relaunch of B2B brands.

’
loday

Rahmani Group, as one of the world leaders in pistachios and raisins, is
redefining and improving the industry standards in B2C sectors.
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A dynasty ol
Persian excellence.

Our family company was founded over 147 years ago and
since then we have raised the standards in our sector by
combining agricultural experience, modern technology, and
educational summits for our customers.

Mojtaba Rahmani

Investment & Value Creation GM
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Hossein Rahmani
Grand Founder

Mohsen Rahmani
Founder

Mohammad Hossein Rahmani
Food Business GM
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‘ ‘ My father was a farmer who cherished his motherland with

all his heart. He would spend his days in the fruit gardens
and the vineyards of Narjabad in Maragheh to cultivate what
he loved the most. | have continued my father’'s passion and his
journey. Driven by my love and commitment to the people of my
homeland, | strive to introduce and provide my fellow Iranians and
other nations with products cultivated here. These products have

roots in our rich culture, and | believe that people deserve the best.
Mohsen Rahmani, Founder

WE GROW WITH GLOBAL
REACH, BENEFITING FROM
TRADITION, IMAGINATION
AND INNOVATION.,
WE THINK BIG AND ACT
WITH INTEGRITY AND
RESPECT.

VALUE PROPOSITION

SOURCING INNOVATION SHARING GOODNESS

11
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OUR VALUES

%
APPLIED
INNOVATION

‘+\
(&)
RESULT - DRIVEN

)

RESPECT
FOR PEOPLE

i

QUALITY &
AUTHENTICITY

=\

SUSTAINABILITY

@

TRANSPARENCY
& TRUST



At Rahmani, no effort is accepted without results. We don't just write
code — we create outcomes, we make an impact.

We are rooted in the soil of Iran and take pride in offering a product with
identity, integrity, and global standards.

We pursue innovation not for show, but to solve real problems and create
value — on the farm, in the factory, and in the marketplace.

Trust isn't gained easily; we build and maintain it through transparency
in our words, decisions, and actions.

We believe in a kind of development that preserves and strengthens the
land, resources, people, and future generations — all at once.

We believe in a kind of development that simultaneously protects and
empowers the land, natural resources, people, and future generations.

13
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“of The Garden
“0of Persia

FROM THE GARDEN OF
PERSIA, UNIQUE DELICACIES
IN THE WORLD.

Cultivated, controlled, selected: the superior
quality that makes a difference.

Whether you are a restaurant, an industry or a grocery store
owner, you know well that the first to recognize quality

are your customers. With Rahmani products you choose

the excellence: the excellence of tasty Whether you are a
restaurant, an industry, a grocery store,

you know well that the first to recognize quality

are your customers. With Rahmani products

you choose the excellence: the excellence of Im
tasty and healthy food. and healthy food. ‘]memaﬁona,
Nut&DriedFruit

SOURCE
INC NUTS & DRIED FRUITS
STATISTICAL YEARBOOK 2021/23

~ Tesproducts

PISTACHIO

2nd
22%
S-year Average
Production Share
in The Worldwide Market

SAFFRON

1st
45%
2023
share in the
in The Worldwide Market



RAISIN

3rd
13%
S-year Average
Production Share
in The Worldwide Market

DRIED APRICOT

2nd
15%
2021/2023
Production Share
in The Worldwide Market

DATES

3rd
16%
S-year Average
Production Share
in The Worldwide Market

\

DAMASK ROSE

1st
70%
Production Share
in The Worldwide Market
60,000 TONS
2023
Production

DRIED FIGS

3rd
18%
S-year Average
Production Share
in The Worldwide Market

HONEY
3rd

2023
share in the
Middle East Export
77,000 METRICTONS
2022
Production

COMPANY SBIRI®IE| E

-y, P

ALMOND

4th
10%
S-year Average
Production Share
in The Worldwide Market

WALNUTS

3rd
15%
S-year Average
Production Share
in The Worldwide Market

15
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Ihe nature
and the tarmers.
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ON ONE HAND,

THE GENEROSITY OF NATURE
AND ON THE OTHER,

THE GENEROSITY OF PEOPLE.

| Adeep-rooted bond that will last forever.

Every day our "Heaven on Earth” gives us the most incredible
fruit, the most intense aromas, the purest flavors.

Together with nature, there are hundreds of Women

and Men who put all their dedication and experience

to ensure the highest quality standards.

OUR FARMERS,
OUR GARDENERS.

We respect our land, we respect those
who look after it.

Without them, without their knowledge, their commitment,
there wouldn't even be the goodness of our products.

The farmers are the fundamental ingredient of

Rahmani Group, a resource we take care of daily.

A LEADER IN CONTRACT
FARMING.

The leading company recognized by the
Ministry of Agriculture in horticultural products.

Agriculture +
products are
examined by SGS —

17



This specialized infrastructure, combined with a wide range of services, makes Rahmani
Export Terminal one of the country’s leading export hubs. Exporters can benefit from
expert export consulting, document preparation, professional packaging, and contract
manufacturing. Additionally, value-added services are available on a commission basis
for warehousing, processing, and packaging of dried fruits, medicinal herbs, and honey —
enhancing competitiveness in global markets.

More than just a service center, Rahmani Export Terminal acts as a strategic bridge
between domestic producers and international markets. By focusing on quality,
transparency, and standardized processes, it provides a sustainable infrastructure
for developing non-oil exports and plays a key role in strengthening Iran’s agricultural
brand on the global stage.

:
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RAHMANI EXPORT TERMINAL,
IRAN'S SMART GATEWAY TO THE
GLOBAL MARKET — BACKED BY
OVER 145 YEARS OF EXPERIENCE.

is a strategic project by Rahmani Industrial Group, established with the goal of
streamlining and accelerating the export process of Iranian agricultural products.
Equipped with modern infrastructure such as a quality control laboratory, official
standards representation, international inspection office, commodity exchange-
approved warehouses, and on-site customs services, the terminal provides a
professional and efficient environment for producers and traders. The presence of
related governmental organizations and intelligent logistics systems further reduces
the time and cost of exports, offering greater reliability for stakeholders.

19
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— T T

RAHMANI GROUP IS
A KNOWLEDGE-BASED COMPANY

| Revolutionizing the agricultural landscape.

Founded with a vision to address the challenges of modern agriculture,
our team of experts combines technology and agricultural expertise
to bring sustainable solutions to farmers around the country.

RAHMANI IN THE SOCIETY,
FOR THE SOCIETY.

We are a point of reference,

also for the values we uphold.

As a company we have a responsibility: to support sustainable development,
from an environmental, economic and social point of view. We have always

paid a lot of attention to this last point, committing ourselves to our social
role as a large company that believes in respect for people and cultures.

20



IRAN IS FAMOUS FOR
LOW ENERGY PRICES.

| Especially for fuel and electricity.

The country’s abundant natural resources, including vast oil
and gas reserves, have helped maintained an affordable energy
market, and skilled labor is available at a very reasonable cost.

lranis

151:

in terms of energy
prices among
European
countries and
China

IRAN EUROPE CHNA
Energy

21
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Sustainable
aoriculture.

FROM TRADITIONAL FARMING
TO MODERN AGRICULTURE.

The culture of recycling, the respect for nature:
a duty, a will.

Itis our land that gives us the wonderful crops that we select
for you. Our task is to protect them: this is why we respect
natural resources, in particular the water that irrigates

our crops, with innovative recycling and recovery systems.

22



S
WHAT WE DO

WE PURIFY 1MILLION LITERS
OF WASTE WATER
AND REINTRODUCEIT TO
THE AGRICULTURAL PROCESS

COMPANY PROFILE

GOAL

IN THE NEXT S YEARS
WE WILL REDUCE THE USE
OF PLASTICBY 40%.

23
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FronrPPersia
lo worldwide.

A PRODUCTIVE FORCE CAPABLE OF
REACHING ANYWHERE

Quantity, quality, prompt response:

the advantages of choosing a large local company.
The best quality, large quantities and short lead times.
This is what we offer every day to customers all over the world, thanks

to an unrivaled production capacity and a direct link with the crops:
a further reason to choose Rahmani Group.

Explore our diverse sales channels, designed to meet your
specific requirements through the following options:

™ & EF &R el W

PRIVATE LARGE SCALE ONLINE FOOD INDUSTRY HORECA
LABEL DISTRIBUTION SERVICE

SALES CHANNELS

24



¢
202K m?

PRODUCTION SITE
SPACE

N

+400M
PIECES

AGRI. FOOD ANNUAL
PROCESSING CAPACITY

[k

400 M€

ANNUAL PRODUCTION
VALUE

&

90

COUNTRIES
WE EXPORT TO

EOI\‘ANY P REF [I"E

o

+6OK_TONS

AGRI. FOOD ANNUAL
PROCESSING CAPACITY

0

B2C SPECIALISED
BRANDS

25
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WE DON'T JUST PROVIDE
EXCELLENCE,
WE GUARANTEE IT.

One of the most advanced laboratories for
quality control in the Middle East

The diligence and precision of
our laboratory experts allows
us to ensure superior quality
on daily basis and obtain

the most important
international certifications.

* *
PR

*
* *
m*

EU ORGANIC STANDARD
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‘AHMANI GROU

[ 4
10*Golden The Best
. America Award Exporter
(= for Quality 1998 of 2008
s
Chosen of the The Best
National Industry Agricultural
Champions Broadcast
Festival 2014 of 2015

28



The Country’s
Top Exporter

The Best
Agricultural

Broadcast of
2015

Gulfood

=

L=z .
Innovation
Award 2019

Food and
Pharmaceutical
Organization
Award
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WHERE QUALITY BECOMES
PERFECTION

Two production sites, one goal: leverage
technology to maximize quality

Rahmani has two of the largest production sites in the Middle

East, equipped with the most advanced technologies in the
world to ensure maximum safety, productivity and quality.

EAST AZERBAIJAN FOOD PLANT

Land Properties 192,000 M?
Factory Area 72,000 M?
Indoor Area 34,000 M2
Available Constructible Area 120,000 M#
Raw Material Warehouse Capacity 2000T
Food Production Warehouse Capacity 1,000 PP
Annual Logistics Shipping Capacity 100,000 T

ZANJAN BEVERAGE PLANT

Land Properties

Production Site Area

Warehouse and Cooling storage Area
Office, Laboratories and Facilities
Cold Storage Warehouse Capacity
Food Production Warehouse Capacity

Packaging Material Warehouse Capacity

— \l/ i 1] . 1
® BOSCH @ BUHLER l]lgtﬂm K TOMRA ~* ISHIDA Easysnap = SIPA S smipock

9,950 M#
910 M#
3,600 M#
820 M2
720T
400T
900 PP

31
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The Rahmani Professional is our
® brand for industries and focuses
RAHMANI on quality, price, and services.
PROFESSIONAL We offgr arange of Ra!sms,
Pistachios, and Pistachio Kernels
as our B2B product for the
industry.

| SKU
9 Products

| Formats

Box (10kg)

Vacuum (1kg - 10kg)
% Bucket (1kg - Skg)

o SN
B / Jf
4 @‘\HMA L ‘
- ﬁ! 7 . E 5 sesrgon. L0 0% somruimeos
Raisins / Nuts Nuts Raisins Syrup / Cream

33
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RIAHMANI

1877

COMPANY PROFILE

Enjoy Rahmani Pistachio
Bar: 70% pistachio kernels
with honey and chocolate.
A delicious, nutritious snack
for every lifestyle. Sharing
goodness in every bite!

| SKU
6 Products

| Formats

% Bar (30 g-35g)
@ Bite (15 @)

PISTACHIO BAR

35
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Our snacks include a wide
range of nuts. Using world-
o class technology and specific
R AH M ANI attention to users’ health
has created the best flavor
1877 combinations delivered inside
beautifully designed packaging.

| SKU
30 Products

| Formats

% Nuts/Mix (30 g - 35 @)
@ Nuts/Mix (30 g - 80 g)

Nuts (100 g)

Fruit/Soft Dried Fruit (70 g-80g)

R, e sunowes seeo

Nuts / Mix Soft Dried Fruit Seeds

37
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Bringing health and joy
® every day for everyone, by
0 offering delicious natural
and healthy fruit in modern,

convenient, attractive,
and innovative ways. Kariz
product line varies across

four categories: 100%
by @AHMANI natural, smoothies, nectars

and fruit purees.

| SKU

44 Products

| Formats
@ Glass Bottle (200 ml - 750 ml)

@ PET (220 ml - 750 ml)

TJ cup@00g)

100% Natural / Nectar / Drink Smoothie Fruit Puree

39
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Rostani’s herbal teas can be
\ a suitable substitute for other
TA N I daily drinks so that people can
by R HMANI live a healthy life. Am.ong
the natural prescriptions
for treating physical
and mental problems,
the use of Persian herbal
teas in the ‘Canon
of Medicine’ has
a special place.

| SKU

18 Products

( ) | Formats

@ % Box (14 teabag)
@ % Box (20 teabag)

)
C f y 4B Box (50 g ~ 230 g)

Easy
Squeeze

A\ A

RESTANI

RBSTANI

Prenium indian Tea Bag

Black Tea Herbal Tea

41
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It produces natural
G Lv E R D |® and pure honey.

v The machinery are

by[RAHMANI of the latest technology

and the packaging system
uses the most up-to-date
techniques. The production
process is based upon
national and international
standards, as well
as adhering to the highest
hygienic standards.

| SKU
10 Products

| Formats

@ Jar (30 g - 900 g)
roLp &
SQUEEZE \/ @ PET (225 g)
@ Sachet (7 Q)
0

()

-8

Honey

43



RAHMANI GROUP

44

/ r ” 5‘?5“ %‘l\

; ; Wﬂj'\) q}ﬂ'@,ﬁ.
i S
A" Ved O

-\\_"'-"‘:'_-b.______,_ i



COMPANY PROFILE

PRODUCTION
CA pAClTl ES (An 8-hour Shift)

14 6 years. Export to 9 o
experiences almost countries

202,000 L&agsuction 60,000 Lorssiuire feod

400,000,000 ilgriccilsturol food annual processing capacity

PACKAGING PRODUCTS ANNUAL CAPACITY

MILLION PIC TONS
Dried fruit, nut
ol PilowPack riec T nuts 93 5500
Seeds
Recloseable Soft
25 2500
0 Pack Dried fruit

% Flow Pack Bars 60 2000

14 2700

Glass Bottles

19 15000
Juice &

Smoothie

Pet Bottles
7 6000

if
)8 o

T Cups Fruit Puree 4 4000
Q
@) Tea bags Herbal Tea 13 2300
@ Glass Jar 1 385
Honey
@ﬂ Easy Snap 6 42
[
/
Carton / Box Raisin & Kernel Pistachio 12 12000
Vacuum Kernel Pistachio 0.5 500
; Bucket Raisin Syrup 05 500
- Pistachio Cream

45
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RIAHMANI Group

1877

THE GARDEN OF PERSIA

Europe Sales Office
Via F. Turati 3, 20121 Milano Italy | T. +39 02 S6568666 | eusales@rahmanigroup.com



